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1/3 page €870
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1/2 page €1,140
250 mm x 175 mm

1/2 page €1,140
123 mm x 355 mm

1/3 page €870
80 mm x 355 mm

1/4 page €600
123 mm x 175 mm

1/8 page €350
123 mm x 89 mm

1/6 page €485
80 mm x 175 mm

1/16 page €180
80 mm x 67 mm

Header €240
35 mm x 30 mm

1/8 page €430
250 mm x 45 mm

1/1 back cover €2,950
250 mm x 316 mm

Technical information

Advertising material requirements

Advertising rates and sizes 2012

Material formats
Adobe Acrobat 1.4 PDF, TIFF, JPEG, EPS.
Texts converted or the font file attached.

Advertising material
All material to be sent via e-mail to 
aineisto@helsinkitimes.fi

Contact information
Helsinki Times 
Vilhonvuorenkatu 11 B
00500 Helsinki
Finland
Tel. +358 9 689 67 426
Fax. +358 9 689 67 421
info@helsinkitimes.fi
www.helsinkitimes.fi

Magazine size 280 x 400 mm (tabloid)
Printing area 260 x 375 mm
Print method Offset rotation
Raster density 100 l/inch
Resolution 200 dpi / 1/1
Colours CMYK
Print house I-Print Oy / Seinäjoki
Maximum colour 240%

Other technical advice
The newspaper settings can be found at www.
iprint.fi (Tekninen tuki, Lehtitehdas). For black 
colour, we recommend 100% black or rich 
black, 100K, 5C. For overprinting with black, 
the value of the black colour should be 99%. 
In this case the underlying colour does not 
come through the black.

Reservations 
Reservations for the advertising material should 
be made by phone, e-mail or fax to the Helsinki  
Times editorial office by the booking deadline. 
Helsinki Times confirms every reservation by e-
mail or fax, which the advertiser needs to recon-
firm within two days of the reservation. 

Cancellations 
Cancellations must be made by e-mail or fax at 
least one week before the advertising material  
deadline. If the cancellation is made later, we 
charge the customer 50% of the net price of the  
advertisement. For cancellations that are made 
after the material deadline, we charge 100% of 
the net price of the advertisement.

Liability
The advertising material has to be delivered ac-
cording to our requirements. If there are concerns 
regarding the appearance of the printed advert, 
any claim must be made in written form within 
14 days of the publication of the magazine. If the 
advertisement is left out by mistake or there is an  
error in its publication, the compensation never 
exceeds the amount paid for the advertisement.

Payment
Payment is due within 10 days of the invoice 
date. Penalty interest 13%.

Bank details:
Helsinki Times Ltd.
Identification code: 2137942-7
Bank name: Sampo
Account number: 800018-71392404
IBAN FI3680001871392404
SWIFT DABAFIHH

– Prices are in euros.
– Value added tax at 23% will be 
 added to the prices.
– Prices are for print ready material.
– Additional design and pre-press work 
 is charged separately.

– Other advert sizes are possible 
 by prior arrangement.
– Adverts are 4 colour/black & white.
– We maintain the right to make changes 
 to the above information.

2012 publishing schedule

Established 2007
Average print run 15,000
Frequency 49 issues/year 
Type Weekly newspaper, 

out every Thursday
Language English
Distribution On sale at R-

kiosks and
 bookstores.
 (price €3). Available
 on all of Finnair’s
 return flights to
 Finland, Allegro-

trains and at many 
hotels around Fin-
land. Also availab-
le on subscription.

Publisher Helsinki Times Ltd.

Helsinki Times is the only weekly newspaper in Finland 
which provides a reliable and much-needed source of news 
and information about Finland in English. In addition to do-
mestic and international news, it includes a review of Fin-
nish newspapers and magazines, as well as articles con-
cerning Finland published in the international press. Cul-
ture, sport and lifestyle sections are also essential parts of 
the content in Helsinki Times. The newspaper also offers a 
weekly events guide as well as a weekly selection of TV pro-
grammes in English.

Helsinki Times is a tabloid format newspaper, with an 
average circulation of 15,000 copies. According to a rea-
der survey (autumn 2011) the readership of Helsinki Times 
includes foreigners working in Finland, professionals and 
specialists in several fields, officials, students and diplo-
mats stationed in Finland as well as their families. In ad-
dition the readership includes people visiting the count-
ry on business or vacation, as well as everyone around the 
world with a special interest in Finland and the news rela-
ted to it. According to the survey Helsinki Times has about 
37,000 readers a week who represent over 60 different 
nationalities. Therefore an advert in Helsinki Times will be 
read by a growing number of people visiting and living in 
Finland, whose first language is not Finnish.

Helsinki Times is on sale at bookstores, newsstands, 
railway stations, hotels and airports throughout Finland, 
priced €3. In addition it is available at all of Finnair’s re-
turn flights to Finland: 7,000 copies are distributed 
weekly on 350 flights arriving at Helsinki-Vantaa Air-
port. It is also available on St Petersburg Allegro trains.In 
addition Nokia and European Chemical Agency subscri-
be Helsinki Times to their foreign employees. Helsinki Ti-
mes is also available on annual subscription for €96, de-
livered hot off the press to your home or business.

Yearly agreements and frequency discounts
Advertisers who sign up for a one-year written agree-
ment are given a considerable frequency discount. We 
can also negotiate a substantial discount for a promi-
nent series of adverts.

59% of the foreign readers of Helsinki Times know 
Finnish poorly or not at all

62% of the readers of Helsinki Times have an 
annual income of over €40,000

59% of Helsinki Times readers plan to stay in Fin-
land for at least 5 years 

”I subscribe to Helsinki Times because I want to read 
Finnish news from a foreign perspective.”
 French man, Espoo

1 5.1 1 2.1
2 12.1 2 9.1 Travel
3 19.1 3 16.1 Education
4 26.1 4 23.1 Working life
5 2.2 5 30.1 Boating
6 9.2 6 6.2 Travel
7 16.2 7 13.2 Housing
8 23.2 8 20.2  Ecological Living
9 1.3 9 27.2 Health & Wellbeing
10 8.3 10 5.3 Travel
11 15.3 11 12.3 Working life
12 22.3 12 19.3  
13 29.3 13 26.3 Housing
14 5.4 14 2.4  Double issue / Travel
16 19.4 16 16.4
17 26.4 17 23.4 Working life
18 3.5 18 30.4 Travel
19 10.5 19 7.5 Fashion
20 18.5 20 14.5 
21 24.5 21 21.5 Health & Wellbeing
22 31.5 22 28.5 Summer festivals and events
23 7.6 23 4.6 Travel
24 14.6 24 11.6
25 21.6 25 18.6 Double issue
27 5.7 27 2.7 Travel
28 12.7 28 9.7
29 19.7 29 16.7
30 26.7 30 23.7
31 2.8 31 30.7 Travel
32 9.8 32 6.8
33 16.8 33 13.8
34 23.8 34 20.8 
35 30.8 35 27.8 Working life
36 6.9 36 3.9 Travel
37 13.9 37 10.9 Health & Wellbeing
38 20.9 38 17.9 Housing
39 27.9 39 24.9 Working life
40 4.10 40 1.10 Travel
41 11.10 41 8.10 Election
42 18.10 42 15.10 Housing
43 25.10 43 22.10 
44 1.11 44 29.10 Travel
45 8.11 45 5.11 Health & Wellbeing
46 15.11 46 12.11 Working life
47 22.11 47 19.11 
48 29.11 48 26.11 Education 
49 7.12 49 3.12 Travel
50 13.12 50 10.12
51 20.12 51 17.12 Double issue 

Helsinki Times has three double issues, which are on sale for two weeks.
    Easter double issue  out 5 April 2012
    Midsummer double issue  out 21 June 2012
    Christmas double issue out 20 December 2012
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Helsinki Times
Helsinki Times Oy
Vilhonvuorenkatu 11 B,
00500 Helsinki, Finland 
tel. +358 9 689 67 426
fax. +358 9 689 67 421 
info@helsinkitimes.fi
Advertisement enquiries: adv@helsinkitimes.fi
Subscription enquiries: subscribe@helsinkitimes.fi
www.helsinkitimes.fi

With Helsinki Times:
You are discovered by a growing
number of people who do not follow
Finnish-language media

You strengthen your brand in 
the eyes of business travellers

You help travellers discover 
your products and services

The readership
of Helsinki Times includes: 

The passengers of Finnair

The guests and foreign
employees of Nokia

Non-Finnish speaking households
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INVESTORS and fi nancial markets 

will be pressing the European Un-

ion for a swift decision on Thurs-

day 21 July on the second Greek 

bailout package. The apprehension 

foreshadowing the EU summit is 

refl ected in interest markets, cur-

rency exchange markets and bond 

markets.
EU leaders and their represent-

atives are optimistic that the long-

running disputes over the terms 

of aid to Greece will fi nally be re-

solved. However, advance infor-

mation suggests that a summit 

solution is unlikely.

Efforts to reach unanimity on 

continued support to Greece are 

complicated further by the tight con-

ditions several other EU states have 

imposed on the new aid programme. 

For Finland, the decision support 

for the package turns decisively on 

whether guarantees for the new 

loans can be secured, while Germany 

insists that private fi nanciers must 

also participate in the aid package.

Meanwhile, time is running 

short on negotiations. The debt cri-

sis that began during the recent re-

cession has rapidly worsened in the 

EU and the United States. The dan-

ger now is that it will spiral into a 

global fi nancial disaster and cur-

rency crisis unless runaway debt is 

brought to heel.

Adjustment

continues, trust wanes

The trust of the markets is indis-

pensible if the crisis countries are 

to be able to return to the loan mar-

kets. Greece, Ireland and Portugal 

have so far implemented the fi nan-

cial restructuring guidelines set for 

them by the EU and the Internation-

al Monetary Fund (IMF). This has 

not been enough to placate fi nance 

markets, however, since long-term 

plans for securing investments 

have still not come forth.

Financiers demand prompt political 

action on Greece rescue package
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Investors 

expect 
poor Nokia 

results

NOKIA, formerly Finland’s largest 

company, releases its second quar-

ter results on 21 July. Most analysts 

expect another dismal report.

The Espoo-based company’s 

share price has fallen about 50 per 

cent this year, making it one of the 

fi ve worst performers on the Hel-

sinki stock exchange. Analysts have 

continually cut their earnings esti-

mates as bad news and poor results 

DAV ID J . CORD
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continue to come in quick succes-

sion. One year ago the average 

earnings estimate for 2011 was 0.69 

euros per share, while today the av-

erage is only 0.16.

J.P. Morgan has a target price of 

4.25 euros for Nokia’s share, while 

Credit Suisse expects 4.00. Nomu-

ra also has a price target of 4.00, 

and they have made more dire pre-

dictions. Nomura analysts say that 

Samsung passed Nokia as the larg-

est smartphone maker in the sec-

ond quarter. Moreover, they predict 

Apple will also overtake Nokia in 

the third quarter, pushing the once-

dominant company into third place.

Evli, however, is more bullish. 

Evli’s Mikko Ervasti suggested to 

Kauppalehti their long-term target 

share price was 8.10 euros. Howev-

er, he told the fi nancial daily that he 

expects a break-even result for the 

second quarter.

At the time of writing, Nokia’s 

share price was 3.87.

pages  11-14

Prime Minister Jyrki Katainen (NCP) represents Finland at the EU crisis summit on Thursday. The aim of the summit is to 

reach agreement on how to resolve the debt crisis still ravaging the Union.

Education and employment 

mismatch is peaking

MANY young people are being edu-

cated in fi elds where they will be una-

ble to fi nd employment. The problem 

is worst in certain fi elds of higher vo-

cational education, in which three 

times more students graduate than 

there are jobs for them. The new gov-

ernment’s plans for the Ministry of 

Education to cut spending mean that 

something must be done about the 

situation.
The Confederation of Unions for 

Professional and Managerial Staff 
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in Finland (Akava) lobbyist Minna

Helle says that the solution lies in 

changing the regulations regard-

ing funding for educational insti-

tutes, so that the institutes will have 

to take post-education employment 

prospects into account more than 

before. She feels that the respon-

sibility for employment should not 

lie with young people who are just 

starting their independent lives but 

with the system, which must make 

sure that young people’s education 

choices lead to employment.

Read the full story on page 4.

With secondary market interest 

rates as high as they are now, any 

return to the lending markets is out 

of the question for Greece, Ireland 

and Portugal. Provided they can se-

cure fi nancing at reasonable rates, 

calculations from the lending pro-

grammes suggest that these coun-

tries’ public fi nances may gradually 

recover.
The euro performed well in tur-

bulent markets on Tuesday, rising 

slightly against the US dollar ear-

ly in the week to around 1 dollar 42 

cents.
Secondary market interest rates 

on state loans to the crisis countries 

were at crisis levels on Tuesday al-

so. At their highest, secondary in-

terest rates on Greece’s ten-year 

loans rose to 18.5 per cent. The cor-

responding rates for Ireland and 

Portugal were 14.5 and 13.1 per cent 

respectively.

On the other side of the Atlan-

tic, debt negotiations remain dead-

locked. If the US debt crisis leads 

to a collapse in the country’s credit 

rating, the fi nancial crisis will have 

reached a new low. Secondary inter-

est rates on the United States’ ten-

year loans was still only 2.95 per 

cent.
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Bring this advert and get a 10% discount on your stay.

This off er is valid until 30 September 2011.

Kaisaniemenkatu 3, Helsinki, tel. 09 684 1320, www.carlton.fi

Best Western Hotel Carlton is in the heart of Helsinki, 200 metres from the 

railway station and walking distance to everything worth seeing in Helsinki.

Luxury quality for affordable price!

The effects of the ongoing debt crisis are being keenly 

felt on both sides of the Atlantic.


